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Why digital?

Aligning marketing and philanthropy
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Scripps Health: Our Legacy

ASHINGTON D.C., 2019

Miss Ellen Browning Scripps Mother Mary Michael Cummings

Scripps Memorial Hospital & Metabolic Clinic & Sisters Of Mercy
Founded in 1924

Founded St. Joseph’s Hospital, 1890
Named Mercy Hospital in 1924




Scripps Health: Our Numbers CONFERENCE

* Not-for-profit, integrated health care system in
San Diego, California

15,000 employees

3,000 physicians (2,000 in independent practice)

C) Scripps

5 hospital campuses
« 27 outpatient locations

« 3 urgent care and 15 Scripps HealthExpress locations
throughout the County

* 4 emergency and two trauma centers

* Recent partnership: Scripps MD Anderson Cancer Center



Scripps Health: Our Network

Scripps Hospital Campuses

Scripps Clinic

Scripps Coastal Medical Center
Scripps Prebys Cardiovascular Institute

Scripps Home-Based Care

Scripps Skilled Nursing Preferred Network
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Digital Health Strategies: About Us

Foundation fundraising

@ Patient marketing

Employee and physician
communications &

engagement




Digital Health Strategies: About Us
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About Us: Our unique combination

DIGITAL HEALTHCARE FUNDRAISING

Decades of experience building and Proven success across the health Tens of millions of dollars raised
managing complex, award winning industry including providers, online for leading non-profits and
digital programs for Fortune 100 associations, and non-profits. advocacy organizations.
companies.
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Digital Health Strategies: Our Capabilities e

@ Digital planning and strategy Technology

Create a digital roadmap for your Foundation DJ] Honor Your Caregiver platform: Collect stories, recognize
caregivers and generate revenue

* Goal setting

* Messaging and identity o)
« Audience profiles and journeys + Story-sharing functionality with lead capture
+ Website redesign * HIPAA compliant story database searchable by service
Technology review line, location or provider
 CRM strategies * Proven design and user experience to maximize
engagement
* Integration with donor landing pages
Analytics & data modeling :_@ Content & communications
Transforming complex data sets into clear insights — Use best-in-class, proven content to drive donations
* Donor list insights » Content for evergreen communications & key
Email list insights fundraising initiatives and times of year (Dr. Day, Giving

Tuesday, National Health Awareness months)

* Custom content and multimedia storytelling (video,
podcasts, donor and provider profiles)

« Wealth screening
* Audience modeling



~ Why Digital Fundraising?
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Why digital fundraising? CONFERENCE
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Philanthropy is moving online and hospital foundations must be able to
compete

Digital is the best way to grow your pipeline among the next generation of
patient-donors (aged 45-64)

Digital engagement is both efficient and effective, growing fundraising
revenue both online and offline
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Billions of philanthropy dollars moving online CONFERENCE
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+12% YOY

+7.8% YOY

$27.8 $31
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Online giving (% of total revenue)
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° 9%

7 of total revenue
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2 <1%

. of total revenue
, I
Hospital Foundations Medical Research & Healthcare All Nonprofits
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Building your pipeline: § International
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45-64 year old Americans are developing disease and seeking care
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Building your pipeline: 2 international
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45-64 year olds are caring for an aging parent

65 million care for chronically ill, disabled or aged family member

29% of the U.S. population

49 years old average age
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High-income 45-64 year olds have giving capacity (90" vs. 99t %)
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Building your pipeline § intornationdl

45-64 year olds depend on digital

41.5 % 1in 3

of 45-64 year olds
subscribe to Netflix

NETFLIX amazon.com

Amazon users are 45-64
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Our Goals

Educate patients about the role
of the Foundation

Connect with patients and
inspire them to take action

Increase Foundation revenue

Engage patients early on in their care
experience with a new, consistent messaging
platform

Provide a low barrier of entry and clear value
proposition for patients to get involved

Develop targeted campaigns with tangible giving
levels to drive revenue from both new and
existing donors




Our Approach - international
L . . m CONFERENCE
Building relationships

Champion

Advocacy Patient-

Donor

Retention

Activation Seeking

Care

Engagement

Community
Member

Awareness




Foundation + Marketing: ! internationa
Cultivating your highest-value supporters

WASHINGT

Champion

Advocacy Patient-

Donor

Retention

Volume




Foundation + Marketing: : ierhasiona
A true partnership is required

Mktg +
Marketing Foundation
Patients Patients &

Donors
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Reporting structure
« Single executive leader over both Foundation and MarComm

« Foundation manager reports to senior director of brand and system marketing

Cross-functional agency partner that brings both strong digital fundraising & patient marketing
expertise.

Teams collectively develop and share content including patient stories across both areas to
reinforce the message.

MarComm teams support the Foundation: Social, content and creative.

Singular brand message map that is targeted but based on the same brand promise and pillars.



Outcomes of an integrated structure CONFERENCE

a Align teams by working towards the same goals & objectives

6 Create a better marketing and digital experience for patient-donors

e Maximize value by cultivating patient—donors strategically




The solution

Activating patient-donors



Our Goals

Educate patients about the role
of the Foundation

Connect with patients and
inspire them to take action

Increase Foundation revenue

Engage patients early on in their care
experience with a new, consistent messaging
platform

Provide a low barrier of entry and clear value
proposition for patients to get involved

Develop targeted campaigns with tangible giving
levels to drive revenue from both new and
existing donors




Data-driven insights

Understanding our audience

HP ANNUAL

ernational
NFERENCE

WASHINGTON D.C., 2019

It
®CO

Greg & Brenda Interests Digital behavior SHF opportunities
50 and 47 - Dining out + Email * Innovation and research
Senior corporate execs « Museums, concerts and ° Search * Naming opportunities
Brenda is a breast cancer survivor other cultural activities ~ « Health and financial + Events
“We want to cure a disease” * International travel research

« Walking/hiking * Digital video

Household Income . Mosaic Segments
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20 26 2.4 B American Royalty

15 M Full Pockets Empty Nests
10 2.7 lAging of Aquarius
m Reaping Rewards
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Strategic cultivation § international

Aligning marketing with the foundation

Mapped every patient and donor

. . Rale: | . ’ Rnltn'l:vate relati ip.
touchpoint across on- and offline Establsh eltionhip Delver e, g
Calls to Action: S
channels from clinical, Foundation and Sotowabite éi“mmm Fundrsng

Calls to Action: Donate,

patient billing departments.

Restructured post-care engagement
model to ensure consistency, improve
patient experience and increase

. Tt Thank You
conversion rateS . Caresi * ) for Sharing/ Thank You Ongoing Digital Comms
aregiver g . 1 (landing page) {email)
Role: Role: Role: Role:
Collect email address. Cultivate relationship. Create advocates, Cultivation and fundraising.
Drive donations Deliver value. Collect email addresses (from Support Direct Mall efforts {timed tosend
Support Direct Mail {alert those coming via direct mail). before and/or after direct mail sends)
- - Calls to Action: email subscribers that they
How are you managing this Share your story. willsoreceive postcard).  Callsto Action: Calls to Action:
Donate. Share the card on social. Learn mare.
Calls to Action: i
- ? Check your mall. Check your mail.
experience at your health system: Chucyourmal, Donate
card from Scripps.



AHP A /
International
N

The Grateful Patient Ecosystem

/ gzateﬁt[
PATIENT & FAMILY PROGRAM Pat ieﬂt Pf(}gf am

g}. S, 2 @f?’{ff- (/

Patient Program e,

g vy, C/} fzfj"%{ r/j
_ (_/ PATIENT
Patient / Program .
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Re-branded Grateful Patient

Consistent Messaging
& Branding

Updated sub-brand name and all collateral for
consistent messaging and styling across in-
facility, traditional and digital platforms
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I wanted to send you my personal thanks for choosing Scripps.
And | invite you to honor a caregiver who made a difference
in your life by sharing your story online

Whether your story is about a small act of kindness or even

a monumental team effort, Scripps Health Foundation will Joo Smith
ognize y t all staff and senior leadership 1234 State Street
y made. This ensures they 5an Diego, CA 92110
and that Scripps continues
“tients like you
You for a
Honor Your rare team. Seripps Health Foundation L)- S‘:riprps

Caregiver

S ’ HONOR YOUR CAREGIVER
/ / Lhare Your Story Today at Scripps.orgMonor

Your support makes a difference.

Ovisnine Brody, MO, Obstetrics 8 Gynecology

&z

Honor Your Caregiver Today

m Ir's A spacial mix of eNperioncs, compassion and
charactor that makas an excallant Seripps amployee.

Other Ways to Give 3
a dhifgimny I vt bvmi) cem, Thiss wmsuews thal v Canedived i ecoaniznd
il s i Lo ity waielnt boe pationts. el lavilen
1 only takee 60 sreonde, but charing 4 tsey maket 3 latting mpact
Scripgn Lapel Pe e adiBaA Gl Share Yowr Story calime. Go 1o Scripps.orgidanar.
= | semamumenr:

J/

s
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A New Model of Engagement

® Awareness Advocacy @

More Rewards for Your Caregiver and You

Leripps Heah Frundatan ’;r Seripps 3 .

HONOR YOUR CAREGIVER -

Share ¥our Story Tedsy 31 Scrippa.srgionor Vil bl i SrippeLapelPa President’s Coundl
; m LTI IR 22 [ e e ]

- i] ;
jiﬁ | ® Activation

' & ipedial mix of suparione, compaiil

wharsctor That makes am excollont Sorpps

SHARE YOUR STORY
Your story will be sent to your caregiver and distributed to all Scripps : L
't R
J - r.g
-
g 3

staff and senior leadership. : . ' i "8, 3 Va1 i i
| . !
Yot e ) T

3 F )
m & 8 A .f
RSVP TODAY
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wareness: Offline integration CONFERENCE

Honor Your
Caregiver

e

ey BT P

""" i b £
i

NON-FROFIT

C)' Scripps R

FERMIT #1314

Shars pous 1bady b
Wi

Ty Seripps

SAN DIEGO, €A

Scripps Haalth Foundation
4275 Campus Foint Court, CF217

Dear Joe Smith, San Diego CA 92121

I wanted to send you my personal thanks for choosing Scripps

And | invite you to honor a caregiver who made a difference
in your life by sharing your story online

Whether your story is about a small act of kindness or even
a monumental team effort, Scripps Health Foundation will

Joe Smith
John Engle recognize your caregiver so that all staff and senior leadershi
Senior Corporate Vice President Sl o P 1234 State Street
Chief Development Officar know about the difference they made. This ensures they San Diego, CA 92110

get the honor they deserve — and that Scripps continues
to provide excellent care to more patients like you

Remember to visit Scripps.org/ThankYou for a
special thank you from your Scripps care team.
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Share your story

Honor Your Caregiver:
Digital honor roll or Lapel pin

Enroll in President’s Council




Activation: Welcome new di
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}l/hﬂScripps

New single billing office

Scripps is launching a new single billing
statement and office on May1!

The single billing statement will consolidate’
professional services and hospital fees (with
the exception of outside contracted
physician services) into one statement,
requiring only one payment. You can contact
the single billing effice with ONE phone
number 877-SCRIPPS (877-727-4111) {
answer any questions regarding hospital
outpatient charges.

@ App Store P Googler

FORGOT USERNAME?

> Seri

PASSWORD RESET?

\

.

MyScripps Username

Forgot MyScripps Usemame?

Password

Forgol Password?

MyChart @ Epic S/

Scripps Health Foundation > Seripps|
Dear John,
Thank you for choosing Scripps for your recent
appointment. As a patient and member of our
online community, you have special access to

new ways to manage your care.

Here are three ways to take advantage of
being a member of Scripps online community:

o Share your story

MacBook Air

Log-on to
MyScripps.org

Check out San Diego
Health

gital supporters
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Triple Crown-winning legend
Victor Espinoza reveals that
recovery from catastrophic

injury is a team sport

> Scrip

- SanDiego

FERENCE

WASHINGTON D.C., 2019




“When | am honored, | am
about the reason I decided

people and to make a d
someone’s life.” X

Operationalizing the model

-Veronica Re!

Established operational processes to engage
and recognize honored employees

MAKE A GIFT




Loyalty: Engaging emai

E} Seripps

Scripps Health Foundation

Premier Heart Hoapital Opens
on March 8

Tha foremos! desbnation for heart cans on e

Emergency and Trauma Care
Expansion Annsunced
With a gererogs pft fro e Barbey

Hipih: BOMo] iy SLIF i Dl i I
DT Ef0e hik SLEQEY B0 D 81 e
Donaid P, and Danene . Sraliy
Muriguiinibiitnl Contar,

Lsarm morm =e

imgroving Sutgical Cies il Seripps
Encirdtan

MOE T Fundesiing Challsega
Fxtenaded

Tha chaallenga i o Uintl June 0. sach
colar donated i e WOST.

1 SUEQENT I Mese0s bo e
R P O DALSNIS BICH YEAT.

Laairs st =i

1-800-SCRIPPS

Tussdey, Aprl T, 30§

Upcaming Events

Sal, Fub. 28 < 8 pm.
Saste of tra Haur Qais

Thuti., My T -5:38 ps
MiF Arranl Spinol

Undar tea fig Tep

Scripps Health Foundation :;)' Sc-ripps

Dear Denise,

Yesterday, | shared some of our greatest accomplishments in 20016, With 2017 just days
awiy, our New Year's goals are even greater. We need your suppaort to achieve those
goals and advance the future of medicine.

That’s why we're challenging our Scripps Health Foundation community to help
raise 548,000 in the final 48 hours of 2016,

Please join thousands of Seripps supporters by making vour first, tax-deduetible

gift of $25 or more, and help us reach our fundraising goal before midnight
tomorrow.

Your gift before midnight on December 31 will make a difference for so many people:

EN JF YEAR CHALLENGE:

$48,000 in 48 hours for...

Patients Research

ds o
uld benefit

Jain the $48,000 year-end challenge today.

MAKE YOUR GIFT

Denise, can 1 count on you to help us reach our goal?
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Loyalty: Repeat giving

Our Goal

0-0->0

$200,000 donations

25 devices

DONATE NOW

30,000 patients

AHP ANNUAL
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Seripps Health Foundation

Good moming,

Last year, you gencrously donated 1o our Cardiovascular Limited Ultrasound
helped 120f

these new, innovative devices.

your donation helpes Here's the story of a life
saved with just one device in the capable hands of Dr. K.R. Stevens. Jt's why we'rs
asking you to renew your support to help fund more CLUE devises,

micidle of the night
together for the procedure. Using ultrasound with
‘the CLUE device, we ware able to place the
pacemaker in her heart, directly at the bedside.

Bacause of CLUE, we saved a patient's ife.

Now, you can help us save even more lives, We only need 13 more devices to reach
our goal of pusting onc in the hands of cach resident.

Will you give again? No amount i too large or small. Any smount makes a difference:

TS TS
o

‘Thanks again for being a valued supporter of Seripps.

-David Shaw, MD. -Bruce Kimura, MD

Scripps Health Foundation

Dircetor, Medical Education Program Dircetor, Resident Ulirasound
Scripps Mercy Hospital Truining
Seripps Mercy Hospital

PS. Remember, your donation dircetly helps us save lives. Only 13 -

go! Please donate today, /

O Seripps

Support Cardiovascular Limited Ultrasound Examination (CLUE)

You can be partof

As part of their three year residency raining, Seripps Mercy Hos scular
Limited Utrasound Examination {CLUE) program 10 lea/n how t use pocketaized ultrasound &
d patients a great deal of informat

35 of the heart-and share it wi

1 internal medicine residents take part in the Cardi

in addition to traditional

stethoscopes. These devices provide physicians

at stethoscapes can not provide, The

modern device allows them 10 58

putas, our

atients in real time. In only tw

nation than with.a steth

cope.

Our Goal

> 6

ernational
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Loyalty: Repeat giving W ECoNFERENCE

— @ V. r
00 QQ N /" \ |
000 a\@ - ‘ Ty

3 . 1 0 0 00 30 Obo TAKE A SNEAK PEEK AT OUR NURSI%S WEEK CHALLENGE
I I , .

——
shifts worked steps walked steps walked by each Scripps nurse ' a—
per week per shift this Nurses Week
$30,000 for 30,000 steps
e e—

Join the $30K for 30K
Nurses Week Challenge

for every step our nurses will take during their shifts this Nurses Week.

' HELP US REACH OUR GOAL |
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Advocacy: Say thanks CONFERENCE

Welcome new donors and balance solicitations
with stewardship and thank you messages il S i

——— ; ; | s
Scripps Health Foundation ,‘) S(.-l’]ppb
Scripps Hea |th Fou nd atjon (;)‘ Scrlpps Thank you again for your generous donation and welcome to the Deear Deniae,
Scripps Health Foundation family!
Philanthropy has been at the heart of Scripps since our founding in Thank you so much for supporting Scripps Health Foundation in honor of National
. . . L Daoctors Day. We can't thank you enough for taking part and celebrating the
1924, and continues to support patients and their families, advance groundhbreaking research and innovative care our physicians provide,
medicine and expand the care we provide to our communities. Your

We shared your support with our Chief Medical Officer James E. LaBelle, MD, and he
Dear John, gift helps us save lives. asked that flsh.am IIJ)L:iTmcssngb with you: :

Watch our video to hear directly from our team at Scripps about
the impact of your gift:

Cy,

Happy New Year! On behalf of everyone at Scripps Health Foundation - thank you for
your recent generous donation.

Your support matters. Your donation will help us continue to advance medicine through

technology and research, provide care for more patients and their families, and expand Watch our message of thanks O behalf of all of us at Scripps, thark vou for your ongoing support for Scripps Health

the communities we serve here in San Diego and beyond. The future of Scripps truly Foundation. As you can sce, it means so much.

begins with you. In the coming weeks, you'll receive an exclusive new donor welcome John B. Engle
kit in the mail with more information and benefits from Scripps Health Corporate Senior Vice President

| will be in touch soon to share more about our priorities for 2019 and how you can Foundation. Seripps Health

continue to help heal, enhance and save lives.
Thank you again for your gift. We hope you'll continue to support us .

Thank you again, now and in the future. Together, we can help heal, enhance and save o o o @
lives.

John B. Engle )

Corporate Senior Vice President Sincerely,

¥ John B. Engle
Scripps Heaith

Corporate Senior Vice President

Scripps Health




Advocacy: Be social

E Scripps Health

Users post text will go here when they share

Scripps Health Foundation

A Caregiver At Scripps Impacted My Life

Read stories of Scripps patients and families whose lives were changed by a
caregiver at Scripps.

Scripps Health =

Published by Heather Gjerde May 9 at 9:47am

In honor of Mational Nurses Week, May 6-12, Scripps introduces our
Murses of the Year. Learn more about cur amazing team members, who do
so much to make sure patients and families receive the highest quality,
compassicnate care = bit Iy/1Z24kN1S

Congratulations
to Our
Nurses of
the Year!

Scripps Health Announces Nurses of the Year

Meet the nurses who went above and beyond fer their patients and read stories
from Scripps patients and families whose lives were changed by Scripps nurses.

G.SCRIPPE.ORG

18,907 people reached

Boost Post
i Like W comment & Share = Buffer E "
QDQ Savana Espitia, Mieves Rolande Ronderc and 1K others Chronological *
70 shares 53 comments
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Check cut all cur upcoming events: Scripps orgFeandationsEvents

Scripps Health Foundation :;)' SGI’ippS

Dear Denise,

Jom us for the most celebrated gala of the season—Seripps 87th Annual Candlelight
Ball—at the Fairmont Grand Dl Mar, one of the top-rated luxury hotels and resorts
the country. Reservations are still open.

O Saturday, December 3, the grand ballroom will be transformed into a magical
winter wonderland. The award-winning chef will create an imaginative dining
experience. And the acclaimed Mighty Untouchables will keep the dance floor
jumping.

Candlelight Ball 15 a prestigious San Diego tradition. Last year's sold-out gala raised
31.8 million to benefit the Barbey Family Emergency and Trauma Center. This year’s
cvent will support surgical excellence at Scopps Memonal Hospital La Jolla.

Our surgeons are among the finest practicing today, with expertise in cardiothoracic,

ynecologic, orthopedic and many other specialties. And they're among the most




Advocacy: Identify and showcase champions

Perspectives from lower-level donors makes

giving tangible and relatable

p

Scripps Health Foundation

Linda Colarusso: A Loyal Scripps Employee and Patient

Linda has been a social warker at Scripps Mercy Hospital for more than
nine years. As a mother of three, her health and the health of her family
are very important, which is why she relies on Scripps pediatrician
Sivathilaka Ganesh, MD.

"Thank you, Dr. Ganesh, for being so thorough with the care you provide to
all three of my children. We appreciate the time and consideration you have
given us at each doctor’s visit. Dr. Ganesh is an outstanding doctor, who
provides thorough, thoughtful and compassionate care.”

YOUR STORY TODAY

hat We Do Ben Advisors Events Contact Us Search Q I

Find aDoctor  Medical Services  Health & Wellness  Patients & Visitors  Locations

r Scripps

MacBook Air
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Winning Against Cancar

Mary Jennings-3mith was a long-time faoufty member at Mira
Costa College, when she first met Michael Kosty, MD, in ZD05. A
Scripps Clinic physician had called him about Mary's cancer
diagnosis. While Mary hoped for a female doctor to see her
through her bowt with breast cancer, she didn’t want to delay
treatmant. Sha made the appointment with Dr. Kosty, the
medical diractor at Soripps Graen Cancer Canter.

“Without hesftatlon, he took me on as a

new patlent, ” says

understood what

Mary. “He instilfed such confidence. He

ns and thankfully he's given that ta me.

ng life, amd he was mght!™

Life on Her Own Terms

In 2009, Mary retirad from her acadamic carear to enjoy more time
wiith her dawghter Shannon and her three grandchildren. Desple
her ongolng cancer treatments, she had another dream to fulfil
She wanted 1o travel. Under Dr. Kosty's care, Mary has wisited
mare than 15 countries in the last saven years. Whenever she sees
Dr. Kosty, he always asks where she wants 1o go next. She always
has a list.

“Mary has such a positive spInE,” says DF. Kosty. “She sat her ming
on having a fang, happy 5, travelng the
world and heining ather cancer survivars. I'm pleased to hefp her
latast saventure.”

ing her gran

achiave those gaals. { Jeok forward to our wiits and hearing about her

Grateful for the Gift of Time

“t read
wealth’, " says Mary. "Or. Kosty has given me mara time
hedped me stay In the presant, which Qhves me a sense of
SEFEMITY. HE BNCOUTA0Es e to take D&t In deciion

& that

e 5 the only non-renewabie form of

making

ent and undersiands that | want 1o five as

about my treat)
normal a iife as pe

sitwle. And | am grateful for the medical

advancements he knows so much about.

“Dr. Kosty, the m
Laurghed and cried with me. But most Important
SUpported me i my 11-year fourney with Metastatic Dreast
cancer. § gave back 1o honor them. ™

25 and staff have worked with me. They ve
they have
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Maximize the value of your content

@ Seripps

Stories power content across digital platforms s

Murses Week is just 16 days away. We're excited o celebrate the 4,300
nurses, including Neor, who care for so many at Scripps Health and create
lasting bonds with new parents and patients alike.

Aiead mare about Noor and our incredible nurses

) Scripps findaboctor v MedicalServices «  Wellness v Patients & Visitors *  Locations + carch @ I3 hitpbit y/Shursest

Celebrating Nurses
Week

I = S
Celebrate National Nurses Week with Scripps Health

Foundation

FAead about Nocr Diab, @ nurse in cur labor Bnd dolivery capartment, whose
‘compassionate cane has Made a cference in the ives of 50 many.

fals E3)

Find a Scripps MySeripps He
Dy Portz

Scripps Health Foundation O Seripps

o Like W Comment  # Share h”
S Scripps Health
o
00% o [ e,
1 share I's National Nurses Week, and we're honoring Scripps Healtn nurses with

a special fundraising challenge: S30K for 30K
Please donale oday 10 help raise a dollar for each slep each nurse walks
in an average week

‘ Judy Lassen Churchill Nursss make & big difference. B
Like - Reply - © 1 - Apr = 348pm
u Scripps Health Yes they dol Thark you Judy
Like - Raply - April 20 ot 5:56p

Join the $30K for 30K
Nurses Week Challenge

HELP US REACH OUR GOAL

| Love What | Do

$30K for 30K. Donate in honor of National Nurses Week

A Seripps nurse walks an Jverage of 30,000 sleps every week I help patents in
need. Honor sach step by donating & help us reach our Nurses Week goal

Donate Now

i Lo W Comment # Share =

[+ R




FINANCE REPORT
ACCOUNT REFORT
DASHBOARD > INCOME

DALY WEEKLY MONTHLY
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Grow the pipeline Increase revenue
1 5000+ stories shared 2X  increase in online revenue
OX  email list growth $375 average online donation

o . . . .
95% increase in site traffic 559+ MW online donors with significant
0

~50% of all online gifts are from giving capacity

first-time donors
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How we compare: Industry benchmarks #conrerenc:

Digital Giving Metric Scripps :}'&i‘ﬂf}:’ g:ﬁgzmark*
Average Online Donation (2018) $375.34 $131

Median Donation < $1,000 (2018) $100 $20

Median Donation > $1,000 (2018) $2,500 $2,000

Online giving growth (2017-2018) +51% +9.5%

Email list growth (2017-2018) +129% +17%

Donor retention (2017-2018) 43% new donor retention 25% new donor retention
Fundraising email open rate (2018) 27.43% 17%

Fundraising email click through rates (2018) 1.12% 0.58%

Digital advertising cost per email acquisition (2018) $0 $1.46

Value per website visitor (2018) $15.90 $0.59

*Benchmark sources: Blackbaud Luminate 2018; M+R 2018 Benchmarks
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Thank you!

john@digitalhealthstrategies.com

tirtha.abha@scrippshealth.org
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